in the UK in order to discover the patterns and components of the ETWHS. It is hoped that the findings of this research can provide Vietnamese learners of English and copywriters with an insight into the discourse features of the abovementioned texts.
Rationale
UNESCO is the United Nations agency that established the World Heritage Convention, which in turn established the World Heritage system. In the United Kingdom, there are 26 World Cultural Heritage Sites recognized by UNESCO. Any World Heritage Site which is selected by UNESCO must be an already classified landmark, unique in some respect as a geographically and historically identifiable place with special cultural or physical significance.
Vahtikari, in her book Valuing World Heritage Cities (2017, p. 188-190) , states that heritage is not a material thing, it is a relationship to the past constructed through various cultural and social processes, "the gaze of heritage is directed towards the past but is always interpreted from the current perspective, for present and future purposes, and is infused with the concerns and use of the present." In addition, with millions of tourists visiting World Heritage Sites (WHSs) each year, tourism targeted at World Heritage Sites have several benefits, including gaining revenue, creating jobs, and supplying funds to conserve and protect the sites.
The values, evaluations and benefits of WHSs are conveyed by means of language expressed through English Texts introducing World Cultural Heritage Sites, which significantly appear on the official website of UNESCO. How such texts are written in a impressive and persuasive way is a matter worth being studied. The more attractive and persuasive the texts are, the more likely it will be for people to make a decision to pay a visit to these heritages.
A good text must be written in a well-arranged layout. As a matter of fact, patterns and components in a text can have positive or negative effects on readers. Therefore, the writers must take into consideration what makes an effective layout. Moreover, it is hoped that the results of the study can, to some extent, help us to better deal with this aspect of the English language in order to make a small contribution to the learning and teaching of the English writing skill as well as researches related to this field.
Theoretical Background

Texts Introducing World Cultural Heritage Sites
It is regarded that "Texts introducing World Cultural Heritage Sites" in this article are pieces of written language available on the official website of UNESCO to provide and present introductory information about heritage sites in order to highlight the eternal values of World Cultural Heritage Sites.
Definitions of Layout
According to Oxford Advanced Learner's Dictionary(2010), the layout is the way in which the parts of something such as the page of a book, a garden or a building are arranged. Also, another definition on layout (https://www.dictionary.com/browse/layout) is that the layout is a plan or sketch, as of an advertisement or a page of a newspaper or magazine, indicating the arrangement and relationship of the parts, as of type and artwork.
Moreover, Hornby (1995) claims that layout is the way in which the parts of something are arranged.
One more definition about layout (https://thelawdictionary.org/layout/) states that draft or final format, master plan, or blueprint of different graphic elements are the arrangement of a printed or published work. The elements of a layout include body copy, colors, headlines, illustrations, and scale. The work can be an advertisement, a book, a magazine, a newspaper, or a website.
Besides, Leech (1966) classifies an advertisement layout into five components such as headline, body copy, illustration, signature line and standing details. Palmer (1983) mentions three elements in a layout of an advertisement namely headline, body copy and illustration. Additionally, according to Delin (2000) , the layout of an advertisement generally includes four components namely headline, body copy, signature and slogan.
Based on the above definitions, in this study the researcher takes the view of Palmer. "Layout" in an advertisement consists of three elements (headline, body copy and illustration). However, the researcher believes that the purpose of ETWHS in the UK is to introduce world cultural heritage sites in the UK to visitors. Therefore, the layout of ETWHS in the UK owns its distinctive features.
Research Methods
This study mainly focuses on the layout features of English Texts Introducing World Cultural Heritage Sites in the United Kingdom (ETWHS). In order to achieve this aim, the researcher has chosen the descriptive method because this method is a useful and appropriate tool to describe and characterize layout features of ETWHS in the UK.
In total, 26 samples are based on the following criteria. Firstly, the samples must contain introductory information about World Cultural Heritage Sites in the UK. Secondly, they must be written texts. Finally, they must be taken from the official website of UNESCO.
Findings and Discussion
Patterns of Layout in ETWHS On examining 26 English Texts Introducing World
Cultural Heritage Sites in the UK, the researcher has realized that components in the layout of ETWHS in the UK are the Headline (H), the Introduction (Intro), the Illustration (Illus) and the Body Copy (BC). The majority of these parts are always present in ETWHS in the UK. In reality, there are two patterns of layout in ETWHS in the UK presented as follows: 
Intro
This railway bridge, crossing the Forth estuary in Scotland, had the world's longest spans (541 m) when it opened in 1890. It remains one of the greatest cantilever trussed bridges and continues to carry passengers and freight. Its distinctive industrial aesthetic is the result of a forthright and unadorned display of its structural components. Innovative in style, materials and scale, the Forth Bridge marks an important milestone in bridge design and construction during the period when railways came to dominate long-istance land travel.
Illus
BC
Brief synthesis
The Forth Bridge, which spans the estuary (Firth) of the River Forth in eastern Scotland to link Fife to Edinburgh by railway, was the world's earliest great multispan cantilever bridge, and at 2,529 m remains one of the longest. It opened in 1890 and continues to operate as an important passenger and freight rail bridge. This enormous structure, with its distinctive industrial aesthetic and striking red color, was conceived and built using advanced civil engineering design principles and construction methods. Innovative in design, materials, and scale, the Forth Bridge is an extraordinary and impressive milestone in bridge design and construction during the period when railways came to dominate long-distance land travel.
This large-scale engineering work's appearance is the result of a forthright, unadorned display of its structural elements. It is comprised of about 54,000 tons of mild steel plate rolled and riveted into 4m diameter tubes used in compression, and lighter steel spans used in tension. The use of mild steel, a relatively new material in the 1880s, on such a large-scale project was innovative, and helped to bolster its reputation. The superstructure of the bridge takes the form of three double-cantilever towers rising 110 m above their granite pier foundations, with cantilever arms to each side. The cantilever arms each project 207 m from the towers and are linked together by two suspended spans, each 107 m long. The resulting 521-m spans formed by the three towers were individually the longest in the world for 28 years, and remain collectively the longest in a multi-span cantilever bridge. The Forth Bridge is the culmination of its typology, scarcely repeated but widely admired as an engineering wonder of the world.
Criterion (i):
The Forth Bridge is a masterpiece of creative genius because of its distinctive industrial aesthetic, which is the result of a forthright, unadorned display of its massive, functional structural elements.
Criterion (iv):
The Forth Bridge is an extraordinary and impressive milestone in the evolution of bridge design and construction during the period when railways came to dominate long-distance land travel, innovative in its concept, its use of mild steel, and its enormous scale.
Integrity
The property contains all the elements necessary to express the Outstanding Universal Value of The Forth Bridge, including granite piers and steel superstructure. The 7.5-ha property is of adequate size to ensure the complete representation of the features and processes that convey the property's significance, and it does not suffer from adverse effects of development or neglect.
Authenticity The Forth Bridge is fully authentic in form and design, which are virtually unaltered; materials and substance, which have undergone only minimal changes; and use and function, which have continued as originally intended. The links between the Outstanding Universal Value of the bridge and its attributes are therefore truthfully expressed, and the attributes fully convey the value of the property.
Protection and management requirements
The Forth Bridge is listed at Category 'A' as a building of special architectural or historic interest, giving the property the highest level of statutory protection. Its immediate surroundings are also protected by means of a suite of cultural and natural heritage designations. Owned by Network Rail Limited, the property will be managed in accordance with a Property Management Plan by the bodies that have a statutory planning function. The Forth Bridges Forum partnership has been established to ensure that local stakeholders' interests remain at the core of the management of the Forth bridges.
Specific long-term expectations related to key issues include maintenance of strong community support, broadening understanding in the context of world bridges, attention to developments within key views, risk management, and inspiring others. 
Intro
Located in northwest England, the English Lake District is a mountainous area, whose valleys have been modeled by glaciers in the Ice Age and subsequently shaped by an agro-pastoral land-use system characterized by fields enclosed by walls. The combined work of nature and human activity has produced a harmonious landscape in which the mountains are mirrored in the lakes. Grand houses, gardens and parks have been purposely created to enhance the beauty of this landscape. This landscape was greatly appreciated from the 18th century onwards by the Picturesque and later Romantic movements, which celebrated it in paintings, drawings and words. It also inspired an awareness of the importance of beautiful landscapes and triggered early efforts to preserve them.
Illus (http://whc.unesco.org/en/list/422)
The findings of the layout in ETWHS in the UK are presented in the table below: 
Total
100%
From the statistics in Table 1 , it is easy to realize that pattern 1 including four elements is employed at a higher frequency (92.3%). On the contrary, pattern 2, which consists of three elements,shows a lower frequency (7.7%). 
Components of Layout in ETWHS 3.2.1. The Headline
The Headline is the title of a text and is considered as an indispensable part of any type of discourse, especially written discourse. The headline usually catches the readers' eyes and arouses their attention to the text. Hence, the headline tends to come first in the text in the most effective and fascinating way. According to Brown and Yule (1983) , "what the speaker or writer puts first will influence the interpretation of everything that follows".
The headline in ETWHS usually includes proper nouns referring to place-name and proper nouns mentioning both place-name and name of Saints,Kings.
The table below illustrates the headline in ETWHS 
(http://whc.unesco.org/en/list/1500) As can be seen from the above examples, a headline may be formed by a noun or a noun phrase. In addition, the conjunction "and" is frequently used when World Cultural Heritage Sites comprise more than one heritage sites.
It is clear from Table 2 that all English Texts Introducing World Cultural Heritage Sites in the UK contain a headline. Furthermore, the writers have a strong tendency to use the headlines that consist of proper names referring to placename (making up 80.8%), whereas the headlines including proper names referring to both place-name and name of Saints /Kings account for 15.4%.Only one headline that includes an explorer's name takes up 3.8% as presented in example (3.8) . Gorham discovered the cave in 1907 and the cave was named after Captain Gorham.
The Introduction
Placed under the headline in a distinguished paragraph with a smaller font size than that of the headline, the introduction provides background information of what is going to be about. The introduction is usually constructed within only a few sentences in order to help the readers have a general picture of the heritage sites mentioned. The typical examples are presented as follows: (Tower of London-http://whc.unesco.org/en/list/488)
The Illustration
The illustration is an indispensable part in an English Text Introducing World Cultural Heritage Sites in the UK. In fact, all these texts are accompanied by pictures, as Wyrick (2005) claims that put pictures "to make your reader feel, first make them see". As a result, pictures or illustrations provide scenic views of World Cultural Heritage Sites to attract the readers' attention and to stimulate their desire to pay a visit to these World Cultural Heritage Sites, for "by appealing to the reader's senses, it can enable them to imagine the subject being described".Together with the power of words, the illustration may enhance the effectiveness and makes the whole text more vivid and more convincing. Here are some illustrations: (3.1) . Based on the contents of the Body Copy, it can be clearly seen that "Brief synthesis" refers to origin, location, establishment and development period of heritage sites; "Criteria for recognition of World Cultural Heritage Sites" mentions the quantity of criteria gained by the cultural heritage sites; "Integrity" shows the condition of being unified, unimpaired, or sound in construction of the heritage sites; "Authenticity" refers to the current state of the heritage sites; "Protection and management requirements" gives solutions in order to maintain and preserve the heritage sites.
Conclusion
In summary, the study reveals that the layout of English Texts Introducing World Cultural Heritage Sites in the UK consists of 2 patterns. It is easy to realize from the statistics that pattern 1(H + Intro + Illus + BC) including four elements is employed at much more frequency (92.3%). On the contrary, pattern 2 (H + Intro + Illus) which consists of three elements is at much lower frequency (7.7% 
